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Com pe ti ti ve ness assess ment of the USA – Mia mi mar ket for Tri ni dad & To ba go
ha ba ne ros

Mr. Nko si Fe lix, Dr. Go vind See per sad, Dr. Ardon Iton 

Tri ni dad and To ba go has been a pro du cer and ex por ter of ha ba ne ros to the North Ame ri can mar ket, pri -
ma rily to Mia mi and New York for more than a de ca de. Inte rest has been in crea sing for this com mo dity as 
the po pu la tion and foods be co me more di ver se and con su mers ex plo re more spicy foods. Wit hin the se
mar kets, the si tua tion chan ges fre quently through new en trants, exits, pri ce chan ges, mar ket pre sen ce and 
SPS re qui re ments, all of which lead to fluc tua tions in the ter mi nal mar kets pri ces. 

In Tri ni dad and To ba go, as well as many ot her Ca rib bean coun tries, re qui re analy ti cal in for ma tion to im -
pro ve the com pe ti ti ve ness of ha ba ne ros; to main tain a year round mar ket pre sen ce re mains in com ple te.
At the same time, it is well re cog ni zed that up-to-date mar ket in for ma tion and in te lli gen ce has the po ten -
tial to help agri cul tu ral pro du cers iden tify, se cu re mar ket sha re and ex port com pe ti ti vely to fo reign mar -
kets. If pro vi ded as a Pu blic Good, coun tries can de ve lop Com mo dity Briefs which pro vi de de tai led
as sess ment of the mar ket for spe ci fic com mo di ties / pro ducts, in clu ding the size of the mar ket, fac tors af -
fec ting de mand, mar ket entry con di tions, mar ket pre sen ce and com pe ti ti ve ness op por tu ni ties. 

This study pro vi des a com pe ti ti ve ness analy sis of the Mia mi mar ket for ha ba ne ros. Trend data for the last
three years was used in the analy sis: ter mi nal mar ket pri ces, sour ces of supply and mar ket pre sen ce. 

The pri ce trans mis sion from the farm ga te to the Mia mi Ter mi nal mar ket was com pu ted and the Export
Com pe ti ti ve ness Coef fi cient was used to ben chmark Tri ni dad and To ba go’s in ter na tio nal pri ce com pe ti -
ti ve ness against ot her ma jor ha ba ne ro sup pliers du ring va rious months of the year. 

The re sults of the study show the best months to en ter the mar ket. The study also high lights the need for
Tri ni dad and To ba go to de ve lop stra te gies for year-round com pe ti ti ve ness in the lu cra ti ve Mia mi chi li
mar ket. 
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